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What was the driving force behind your interest to 
master science and technology? 
I decided at a very young age that understanding technology, 
actually the basic science that underlies the technology and 
then the engineering and technology, would be a powerful 
tool to help deal with real problems in the world. I find the 
science and the laws of nature very elegant. I find the tools of 
engineering very powerful. You put them together and you can 
do things that you simply couldn’t think about without them.
Many people are familiar with your work on the 
Segway HT but may not realize all the innovations 
that you’ve been involved with, including those in 
the medical field. Could you share some of these 
accomplishments with our readers?
The Segway is the descendant of a medical product. I’ve spent 
my whole life pretty much focused on the medical field. We 
made the first insulin pumps for diabetics. We made home 
portable dialysis equipment, and one of the projects we started 
on more than a decade ago was a way to help disabled people, 
people currently living in wheelchairs, have access to go up and 
down curbs, to go across lawns or the beach, to climb stairs, 
to be at eye level with their peers, and, as a result of spending 
so many years understanding how to recreate human balance, 
to enable that technology to work. Once we had that done, it 
was pretty easy to take the core technology we developed for 
the iBOT, the stair-climbing wheelchair, and take the chair off 
and let the able-bodied come in and use the technology. We 
call that one a Segway. The Segway is really a descendant, an 
offshoot of our medical product the iBOT.
What new projects are you currently working on? 
We’re working on a great prosthetic arm. Unfortunately,  
so many kids are coming back from Iraq that are missing  
arms, we’re working on other prosthetics. We’re working on 
new technology for some of our core projects … . A lot of the 
stuff that we’re working on now for clients is not out in the 
public yet.
One of the more widely publicized projects that you’ve 
been connected to is the FIRST Robotics Competition. 
Please explain why you founded this program and your 
vision for the future. 
I guess because I believe that … kids, all kids, particularly 
women and minorities, in our culture are convinced at an early 
age that science and technology is difficult and frustrating and 
intimidating and it’s only for the rare few. I was convinced a 
long time ago that if you can show all kids that science, and 
engineering and problem solving, is every bit as accessible, 
rewarding and fun as everything else that they do, then we 
would see a whole new generation grow up with a passion for 
problem solving and becoming part of all the exciting career 
opportunities in the world. I thought that it would be a neat 

Spotlight:

idea to create a program that is as exciting to kids as sports 
are, so we put science and technology into the venue, format, 
framework of sports, and it’s working. We’re attracting 
hundreds of thousands of kids and once they participate in 
FIRST, I think that we permanently change their attitudes and 
expectations.
A major concern among American manufacturers 
is the fact that fewer U.S. students are training for 
science and math careers. Do you share this view?
Yes, I think so, if you ask me right now what the No. 1 crisis is 
facing America … . We have a very short attention span. We 
like to have a spectacular crisis and every year it’s something 
new, whether it’s the environment or carbon or oil or even 
a war. You know what, all of those things come and go and 
they come and go rather quickly. It takes a whole generation 
to educate kids. It takes decades to create the next generation 
of responsible adults, leaders, work force, and we are moving 
into an era where those cultures, those countries that really 
have a broad base understanding of and capability to use 
technology will become the leading countries in the world. 
This country has always been on top, but unfortunately a lot 
of people think it’s a birthright. They take it for granted. They 
don’t seem to understand that we have this high standard, 
this high quality of life because Thomas Edison was an 
American, an entrepreneur, a guy with a vision that worked 
hard in science and technology. The Wright Brothers … and 
if you go down that list, America was always a culture and a 
country that believed in pushing the envelope and was always 
raising the bar through science and technology, and now we 
have so many of our kids who think the future is all about 
bouncing a ball or being in Hollywood; all the role models 
that these kids have now come from the world of sports or 
the world of entertainment. Those are not the worlds where 
values get created, where the standard of living or quality of 
life get sustainable growth.
So to bridge this gap we really need to focus on the 
educational aspect?
It’s the key. It’s the No. 1 issue. If we have well-educated kids, 
they’ll solve the energy problem. They’ll create the inventions 
that make it sustainable. They’ll cure the diseases. They’ll 
create value and wealth and security. If we don’t have well-
educated kids, we’ll focus on one or the other of these crisis 
du jour and it will eat us alive.
You had once said that scientists will be the 21st 
century superstars, do you still believe that today?
I absolutely believe that. I just hope the U.S. is the one country 
that continues to produce the global superstars, but I’m not as 
confident about that.  

Spotlight: Dean Kamen
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In the ever-changing era of technology and innovation, Dean Kamen is the reigning 
superstar of science. An American entrepreneur, who has amassed more than 440 U.S. 
and foreign patents, he is widely known as the inventor of the Segway HT as well as 
the founder of the FIRST Robotics Competition. Recently, Kamen came to Erie to serve 
as guest speaker for Edinboro University’s first Dr. Jeremy D. Brown Millennium Leader 
Scholarship Luncheon. He also took time to talk with the Business Magazine about his 
passion as an inventor and as a tireless advocate for science and technology.
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  American Tinning & 

Galvanizing Offers New 
Anodizing Service
American Tinning & Galvanizing Co. 
(ATG), 552 West 12th Street in Erie, has 
introduced a new addition to its menu 
of metal finishing services. Starting 
in March, two-step electrolytic, also 
known as Bronze Anodizing, is now 
offered in ATG’s Aluminum Anodizing 
department.  
“Not only will Bronze Anodizing provide 
an additional source of revenue for our 
company, but it will draw new work 
to 12th Street and require additional 
employees to gear up for that increase 
in production,” stated Rodney Chiarelli, 
director of Operations. “It’s been over a 
year of planning and development and 
we are very confident that it will be well 
worth the investment.”   
ATG now offers Nadcap certified 

sulfuric and chromic acid anodizing for 
the aerospace industry. The addition 
of Bronze Anodizing will round out 
the corrosion services available to the 
commercial and architectural market as 
well. For more information, call ATG at 
814/456-7053, e-mail info@galvanizeit.
com or visit www.galvanizeit.com.

 Event Targets Business 
Educators, Professionals
The Midwest Region of the Decision 
Sciences Institute (MWDSI) will hold 
its 39th annual conference from April 
17-19, at Penn State Erie, The Behrend 
College. The two-day conference targets 
educators in business and related 
disciplines and serves as a forum to 
keep them abreast of the issues and 
technologies related to these disciplines.
The conference is open to the academic 
and professional business communities 
as well as students. Edinboro University 

of Pennsylvania, Gannon University  
and Mercyhurst College are serving as 
co-hosts. 
The MWDSI will host keynote speaker 
Albert H. Brinkman, director of 
equity derivatives marketing for the 
Philadelphia Stock Exchange (PHLX), 
at 4:30 p.m. Friday, April 18, at the 
Courtyard by Marriott, 7792 Peach St. 
For details, visit www.mwdsi2008.org.

  ECHA to Host   
Spring Swing
Erie Homes for Children and Adults, 
Inc. (EHCA) will hold its seventh annual 
Spring Swing from 6-11 p.m. Friday, 
April 25 at Lake Shore Country Club, 
5950 Lake Shore Drive.  
Tickets are $50 per person. All proceeds 
from Spring Swing will be restricted 
to the EHCA Endowment Fund, which 
ensures the future of EHCA services. To 
RSVP, call 814/454-1534.  

Manufacturers’ Association contact: Karen Torres

GE FEDARL CREDIT UNION
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Dealing With Life on the Job
Employee Assistance Works for the Small Employer
Life has a way of interfering with work. Employers understand 
that if an employee is struggling with an aging parent, wrestling 
with bad credit, or trying to buy a house, it can take a toll on work 
performance. 

The good news is that employee assistance programs (EAPs) are 
not just a perk for large companies. Smaller businesses can benefit 
from the variety of services provided by these programs, which go 
well beyond offering support for mental health problems and drug 
and alcohol addictions — the services for which they are historically 
known.  

Some of the lesser known services include the training and coaching 
of managers, who face different challenges in smaller office settings, 
and a host of “work/life” resources to help employees manage their 
finances, seek legal help, plan a vacation, schedule a car repair, or 
even reduce credit card debt.  

The confidential programs — which are delivered in person, by 
telephone and online — are designed to help employees address life 
and work issues at the earliest stage when the problem may be more 
easily managed. This approach assists employees in creating a better 
balance in their lives and may help avoid complicated and costly 
health care or workplace interventions later. 

So, how do you know if these work/life programs are appropriate 
for your work force? Consider the 10-minute rule. If your employees 
are engaged in personal concerns that take more than 10 minutes to 
resolve on the job, then it is time to call the EAP.  

Let’s take the example of one employee named Emily, whose 92-
year-old grandfather had moved back to Pittsburgh to be near her. 
After the move, her grandfather wanted to do activities he enjoyed, 
like playing cards with people his own age. Emily wanted to help. She 
needed information quickly, and contacted her employee assistance 
program. She chatted with a consultant online and was provided 
with information the next day on three senior centers in the area that 
offered card games. 

Of course, when unsettling mental health issues interfere with the 
job, workplace assistance is a trusted resource for small businesses. 
If an employee comes to work intoxicated, a small business may not 
know the appropriate legal procedures to deal with the situation. 
An EAP can provide information on the best way to document the 
incident, manage it on the spot, and identify the best treatment to 
help the employee over the long term.

And, EAP services are increasingly being integrated with other 
benefits, such as short-term disability and health promotion 
programs, to enhance the options already available to many 
employees. For example, new moms out on maternity leave may 

Richard Citrin is vice president of EAP Solutions. The integrated partner companies of the UPMC 
Insurance Services Division – which includes UPMC Health Plan, UPMC Work Partners, EAP 
Solutions, UPMC for You (Medical Assistance), and Community Care Behavioral Health – offer a 
full range of insurance products and programs.

be contacted a month before returning to work to determine if 
they need help with child care. Or those who are suffering from 
depression and are out on disability may receive help to prepare 
them to get back on the job. An EAP can even help develop stress 
management programs for your worksite.

So, help your employees develop a healthy work/life balance, and 
you may see the benefits in your bottom line.     

Get Employees Engaged at Work    

You may be surprised to know that, according to a Gallup poll, 
truly engaged employees make up only 29 percent of the work 
force, while 54 percent are not engaged and 17 percent are actively 
engaged. When investigating employee assistance programs, look 
for a range of services to increase your employees’ commitment to 
the job by improving their work/life balance. Ask about:  

Work/life resources such as:  
• Parenting and child-care services 
• Eldercare resources and consultation  
• Education from pre-school to adult education 
• Relocation resources 
• Legal and financial consultation 
• Information and referrals to community resources    
 on topics such as budgeting and debt management,    
 landlord issues, autism support groups, and summer    
 camps 

Coaching and skill-building for such things as: 
• Effective parenting strategies 
• Increasing assertiveness 
• Improving workplace communication skills — oral  
 and written

Resources to help solve everyday issues like: 
• How do I stop living paycheck to paycheck?  
• How do I work full time, take care of my family, and    
 meet the needs of my elderly parents? 
• My fifth grader is being bullied at school — how can I   
 intervene effectively?  
• I am a single parent with three children — how can I    
 manage everything?

Help with problem-solving skills, such as: 
• Making better decisions in your personal relationships  
• Dealing with difficult co-workers who impact your    
 ability to do your job 
• Setting limits with your teenager

For more information on employee assistance programs, visit  
www.upmchealthplan.com.
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In the Bank
Steve Shilling, senior vice president and market executive for the Private Client Group at 
National City, has more than 15 years of wealth management experience, and his areas of 
specialization include financial and investment planning, retirement planning and wealth 
preservation. Shilling holds a bachelor’s degree in economics from Grove City College and 
an MBA in finance from The Fuqua School of Business at Duke University. 

Succession Plans Help Assure  
Long-Term Vitality of Your Business
Often business owners are so absorbed in growing their 
business that they don’t stop to think about what would 
happen if they were unable to continue running it. Like 
preventative medical care, a thoughtful succession plan 
anticipates problems that would affect a company during a 
transition in ownership and management to help guarantee 
the long life of the business.

It’s never too early to begin planning. Even if a 
planned transition is years away, every business should have 
a succession plan in place. A thoughtful plan will guide 
the company during such a transition and help protect the 
welfare of the owners and employees it supports. A plan 
should dictate who will assume managerial responsibilities 
and ownership. 

Know your options. There are a wide range of 
arrangements to transition the ownership and control 
of your business. Some business owners prefer to retain 
complete control as long as possible. Others will cede 
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control gradually to other family members or an outside 
party. Each situation is unique, and business owners should 
seek the counsel of their banker, accountant and lawyer to 
determine the best approach for their company.

Tax planning is imperative. Even owners with significant 
assets are in danger of losing their share of a business to 
taxes without a thoughtful plan. The tax strategy should be 
a major component of the succession plan.

Choose the best corporate structure. The right 
corporate structure can minimize taxes, maximize payout, 
and provide greater flexibility. 

Goals of Succession Planning 
Be prepared in the event of anticipated or unanticipated 
events. Some items to consider:  

• Create a buy-sell agreement.
• Assemble a functional board or advisory committee 

that can help provide guidance in the event of death 
or disability.

• Create a strategic plan for the company and a 
succession plan for your ownership and management.

• Coordinate your business succession plan with your 
estate and financial plans.

Ultimately, keep key individuals informed about your plans 
for operating the business in order to avoid issues in the 
event of the death or disability of the owner.  

This information is provided for informational purposes 
only and does not constitute legal, tax or other professional 
advice.  

Bruce Hendryx, director of Business Succession Planning 
and Closely Held Business Private Client Group at National 
City, also contributed to this article.

For more information, contact Steve Shilling at the National 
City at 814/871-1822 or steve.shilling@nationalcity.com.
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It’s a cancer center designed with patient comfort and 
convenience in mind. 

Where patients can walk with family members or talk with 
medical professionals in a tranquil, peaceful setting. 

Where music and art can soothe the stress that comes with 
treatment. 

And where state-of-the-art radiation therapy is available at one 
centralized, easy to reach location.

The new $10 million Meadville Medical Center Oncology 
Wellness Institute — a 19,000-square-foot stone-and-glass 
facility dedicated exclusively to the diagnosis, treatment and 
prevention of cancer — has opened its doors to provide what 
local doctors describe as an “unparalleled continuum of care” in 
northwest Pennsylvania’s Crawford County. Here, on a sprawling 
12-acre suburban campus, cancer patients have access to an 
elite team of oncologists and radiologists, equipped with the 
most advanced chemotherapy and radiation therapy services, 
and a new way of treating cancer that focuses on the whole 
person — mind, body and spirit.

“We have taken a unique approach which isn’t available at most 
cancer centers,” explains Dr. Nimit Sudan, an oncologist and 
hematologist at Meadville Medical Center, who now serves as the 
director of Medical Oncology at the Oncology Wellness Institute. 
“We are providing a personal approach where we not only take 
care of the patient medically, but also psychologically, providing 
counseling and support to the patient and his or her family.” 

The Oncology Wellness Institute, located at 16792 Conneaut 
Lake Road in Vernon Township, only minutes west of Interstate 
79, in the heart of the region’s shopping district, is the first such 
freestanding cancer center of the Meadville Medical Center in 
Crawford County. Previously, Meadville Medical Center cancer 
patients were able to access treatment through the hospital’s 
Comprehensive Cancer Care program but had to travel 
elsewhere for radiation therapy, sometimes upward of two 
hours away. 

With the new center, all outpatient cancer treatment services, 
including the Comprehensive Cancer Care program, staff and 

a patient pharmacy, are at one centralized location, along with 
the most advanced radiation treatment system to date — the 
$3.5 million Varian Trilogy system linear accelerator. Medically 
speaking, it’s this combination of cutting-edge care and 
convenience, hospital officials say, that makes the Oncology 
Wellness Institute a “world-class” facility.

“The care here,” explains Dr. Sudan, “is as good as any you can 
find in Pittsburgh, Cleveland or Buffalo.” 

Adds Dr. Jason Wayne Brown, oncologist and hematologist 
at the Oncology Wellness Institute, “Yes, the care here is 
comparable to the big centers, but here you’re going to get the 
personal touch. You’re going to have more interactions with 
people and spend more time with doctors and staff. You won’t 
feel alone or shuffled through.”

Breaking New Ground in Cancer Care

A Tradition of Quality and Excellence
The Oncology Wellness Institute is an affiliate of the 
Meadville Medical Center, a 247-bed facility that 
serves patients in Meadville and the surrounding 
region. The center has received numerous awards 
for quality and excellence, including:

• 2007 Top Performer Award in recognition of  
outstanding rehabilitation program performance by the  
Uniform Data System for Medical Rehabilitation   

• 2007 American College of Radiology Breast Imaging Center of 
Excellence Award

• 2007 Premier Award for Quality – Hip & Knee Replacements

• 2007 Medicare/Medicaid “Top Performing Hospital”

• 2006 Top 100 Hospitals for Community Value – Cleverly & Associates

• 2006 Premier Award for Quality – Maternity & Neonatal Care

• 2005 Top 100 Hospitals for Community Value – Cleverly & Associates

• 2004 Premier “Q” Award – Maternity & Neonatal Care

• 2004 Solucient Top 100 Hospitals for Performance Improvement 
Leadership

• 2003 Premier “Q” Award – Maternity & Neonatal Care

Located at 16792 Conneaut Lake Road in Vernon Township, Pennsylvania, the Meadville Medical Center Oncology Wellness Institute provides patients with the 
latest advancements in cancer care and the convenience of a centrally located treatment facility in the heart of Crawford County’s retail district.
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Early Detection & Awareness
The Oncology Wellness Institute was built to provide cancer 
patients with the most advanced treatment available and, as 
evidenced by recent research, as a necessary resource for those 
in the community to live healthier lives.

In 2005, a nationwide study found that 18 percent of all cancers 
in Crawford County were being detected at the most advanced 
stage (Stage 4) when compared to the rest of the United States 
at 12.5 percent. The breast cancer rate in Crawford County was 
a startling 140 cases per 100,000 women compared to the 
state cancer rate of 129 per 100,000.

“Statistics show that we have a higher incidence of cancer in 
Crawford County and that it’s being found in later stages,” says Dr. 
Sudan, “so we hope to raise awareness and provide education.” 

According to medical professionals, educational outreach 
sessions will become a regular part of the services offered at 
the center. A large computerized library occupies one of the 
first inside wings of the Oncology Wellness Institute for patients 
and their families to learn more about specific types of cancers. 
Additionally, a portion of a $41,550 Susan G. Komen for the Cure 
Foundation grant awarded in late 2007 has helped to establish 
a nurse navigator program and a breast health resource center 
at the institute. 

The nurse navigator will provide patient education and 
coordination of care; and improve patient health literacy and 
quality of care regarding breast cancer services, treatment and 
ongoing cancer care. The impact is promising, researchers say, 
given that recent studies show “navigated” patients were 29 
percent more likely to follow up on a questionable mammogram 
with a breast biopsy. Those with a nurse navigator had biopsies 
completed 33 percent faster. 

Notes Dr. Sudan, “Prevention and awareness are a big part of 
the center. Our staff is committed to the community and has 
pledged to have cancer awareness workshops and lectures 
for the general public. Our library also will be a source of 
information for the public.”

Advanced Treatment & Convenient Location
For patients and practitioners locally, the Oncology Wellness 
Institute is setting a new standard in the cancer care delivery 
system by providing personalized services and accessibility to 
the most advanced treatment and technology.

The center 
houses CT and 
PET scanners, which 
will facilitate diagnosis 
and effective monitoring 
treatment, and its showpiece — the 
new $3.5 million Trilogy System. Described 
as “the most versatile and powerful medical image-
guided radiation therapy machine” to date, the accelerator is 
capable of targeting tumors with millimeter accuracy while 
minimizing damage to surrounding healthy tissue. And, since 
no two patients are exactly alike, the unit also allows for more 
personalized treatment.

“The Trilogy is a superior linear accelerator,” states Dr. AnnaLiisa 
McGlinn, the center’s director of Radiation Oncology. “It’s versatile 
and allows us to do the most basic radiation and also the most 
complex radiation treatment therapy as the patient needs.”

The accelerator utilizes a spectrum of imaging and motion 
management tools to pinpoint and target tumors. According 
to manufacturer Varian Medical Systems, this method enables 
doctors to “see, measure, track and treat cancerous tumors 
with unprecedented precision — even when they move.”

For cancer patients, the convenience of having such high-tech 
radiation therapy available so close to home eliminates the added 
expense and strain of going out of town for treatment. Often 
patients and their families incur the added burden of overnight 
stays and travel expenses, as well as the difficulties involved 
in being sick and having to travel. At the Oncology Wellness 
Institute, patients can access advanced technology therapy with 
local doctors, oncologists and radiologists who live in the area 
and know many of their patients on a first-name basis.

Notes Dr. Sudan, “The primary care physician often knows 
these patients for years and years and often when they have to 
travel elsewhere they lose track of the patient and don’t know 
what’s going on. It makes it very nice to have a center like this 
where we can maintain that communication line between the 
staff here as well as the primary physician.”

“Having the patient’s medical oncologist and radiation 
oncologist under one roof will streamline patient appointments 
and provide seamless continuity of care,” adds Dr. McGlinn. 
“That will alleviate a significant amount of stress for our patients, 
especially for those who are having chemo and radiation 
together as part of their treatment.”

Healing for the Mind, Body & Spirit
Research shows that stress can affect the immune system 
with serious consequences. That is why the Oncology 
Wellness Institute, through its affiliation with the Meadville 
Medical Center’s Mind-Body Wellness Center, was designed   

11

The Oncology Wellness 
Institute’s multimillion-dollar 
Trilogy System provides more 

personalized radiation treatment 
and the ability to target tumors 

with millimeter accuracy.

One of the advantages of the Oncology Wellness Institute is that the medical 
professionals at the cancer care center live in the community where they work, giving 
patients a greater sense of familiarity, and added level of comfort, with their doctors 
and nurses.
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to provide patients and their families with an array of “whole-
person” services that promote health and wellness in a relaxed 
atmosphere. 

A volunteer program has been developed so that an assigned 
concierge will greet patients and their families as soon as they 
walk through the door. These concierges will explain what 
services are available and answer any questions about the center, 
making them feel comfortable in a medical care setting.

Structurally, the facility is just as inviting, with a lobby that 
features the soothing sights and sounds of an indoor waterfall 
and the comfort of sofa-style seating. Plus, patients and their 
families are encouraged to utilize the walking paths of a serene 
outdoor courtyard to sit, talk and relax before and after therapy 
sessions. Patients also have the added benefit of receiving 
some of their treatments in private treatment rooms, or in a 
group setting, so they can share their thoughts and experiences  
with others. 

“The Oncology Wellness Institute was designed with the patient 
at the forefront,” explains Dr. McGlinn. “As radiation oncologists 
and medical oncologists, we want to treat the patient to the 
best of our ability, and that means taking into consideration the 
social factors they are dealing with — their loved ones, their 
kids, their partners and whoever their family base is.”

At the heart of the “whole person” approach to health and 
wellness, the Oncology Wellness Institute provides coordinated 
counseling and nutrition consultations as well as stress reduction 
opportunities in the form of art and music recreation therapy. 
An innovative keyboard program known as the Clavinova 
Connection, developed by Yamaha, allows patients with no 
musical experience to simply follow keyboard lights for specially 
arranged musical compositions. This musical “diversion” will help 
them relax and, as recent research suggests, “reverse the DNA 
switches that literally turn on the human stress response.”

Also available are services that promote “whole body healing” 
— massage therapy, Tai Chi, yoga, exercise classes, meditation, 
music therapy, acupuncture, nutritional counseling, pain 
management and support groups. Doctors say these lifestyle, 
behavior, diet, and overall wellness programs will help patients 
be more pro-active in their health and recovery.

“It’s about turning the tables, living with cancer and not dying 
from cancer,” says Dr. McGlinn. “It’s about having cancer and 
what am I going to do to affirm my life today which inherently 
promotes wellness. Patients will have good days and bad days.  
My philosophy is to help patients acknowledge the bad days 
and give them the coping strategies that they can use to live 
for today.”  

The team is led by:
Dr. Nimit Sudan,	

director	of	Medical	Oncology

Dr. AnnaLiisa McGlinn,		
director	of	Radiation	Oncology	

Dr. Jason Wayne Brown,	
oncologist	and	hematologist

Valerie Bond, BSN, MBA, RN,	
director	of	the	Oncology	
Wellness	Institute

Betsy Brown, RN, OCN,		
nurse	manager

The Oncology Wellness Institute was designed around the “whole person” approach to health and 
wellness. Services include music therapy, nutrition and pain management counseling, as well as 
various programs that promote health and healing.

For more information about Meadville Medical Center, please 
visit mmchs.org on the Web. To contact the staff of the Oncology 
Wellness Institute, please call 814/373-2335.

A Boost to the Region
One of the added benefits of the Oncology Wellness 
Institute is the economic impact it is expected to 
have on the local community. The center is expected 
to staff a select team of medical professionals and its 
location was specifically chosen for its convenience 
in the area’s retail district.

“We are continuing to hire as our needs warrant.  We 
anticipate economic growth of the local shops and 
businesses by having such a large  medical facility in 
Vernon Township, ” notes director Valerie Bond.

Among the medical professionals who will work 
at the center are: two board-certified oncologists/
hematologists and a board-certified radiation 
oncologist; a physicist; registered nurses certified 
in oncology; a clinical protocol nurse; medical 
dosimetrists; registered radiation therapists; a tumor 
registrar; laboratory technicians; and a pharmacist.
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1 PNC Online Payroll service provided by PayCycle® and requires a PNC Business Checking account with Online Banking. PayCycle is a registered mark of PayCycle Inc. PNC does not provide legal, tax or 
accounting advice. 2 This FREE payroll offer is effective through May 31, 2008. Beginning June 1, 2008, the standard fee of $39.99 per month for up to fi ve (5) employees or contractors will apply. A $1.99 
monthly fee per employee will also apply for each additional employee or contractor over fi ve (5). Sales tax may also be charged where applicable. Monthly payroll service fees will be automatically charged 
to or deducted from the payment account you specify until you cancel the service. Billing will occur on the same day of the month as the day you approved your fi rst payroll. (Note: If you approved your fi rst 
payroll on the 29th, 30th or 31st of the month, your billing day will be the 28th of each month thereafter.) You may cancel at any time. Offer may be extended, modifi ed or discontinued at any time without 
notice and may vary by market. Additional fees for related services and activity will apply starting June 1, 2008. See your PNC representative for product pricing and related fees. 3 See branch for details. 
Geek Squad® is a registered trademark of Best Buy Enterprise Services, Inc. Offer requires opening of a new PNC Bank Business Basic Checking, Business Enterprise Checking, Analysis Business 
Checking, Non-Profi t Checking, Medical Professionals Checking or Real Estate Services Checking account. Offer may be extended, modifi ed or withdrawn at any time without notice and may vary by 
market. Limit one Geek Squad gift card offer per business customer. Offer only available to new-to-bank business customers.
©2008 The PNC Financial Services Group, Inc. All rights reserved. PNC Bank Member FDIC.

Now you can do your 
employee payroll from 
anywhere, even home.

Remember home?

Sign up by 5/31/08 and get a $150 Geek Squad® gift card3 when you open a new PNC
Business Checking account with PNC Online Payroll and a Visa® Business Check Card.

Introducing PNC Online Payroll.1
Another easy, convenient way to manage your business’ cash fl ow.
You can now process payroll in a fraction of the time, more accurately and less 
expensively, and you can do it anytime, anywhere you have Internet access. It’s free 
through 5/31/08.2 Manage your cash fl ow from anywhere, and stay focused on what’s 
really important. Your business. To discover a better way to manage your payroll, stop by 
your local PNC branch, visit us at pnc.com/geekoffer or call 1-877-BUS-BNKG today.

64360_PNC_PN8-6399.indd   1 3/10/08   10:09:39 AM



At GE - Transportation, headquartered in Erie, Pennsylvania, 
innovation can be traced back to the late 1800s, when 
Thomas Edison invented an electric locomotive that helped 
launch the GE company. 

Today, that innovation has entered a new era, one that 
is powered by a culture of Lean manufacturing and 
development of green technologies, including its first 
hybrid freight locomotive. 

As GE - Transportation President and CEO John Dineen 
explains, the world’s leading manufacturer of diesel-
electric locomotives and global supplier to the railroad, 
marine, drilling, wind and mining industries – with facilities 
in Erie and Grove City, is bringing the world to northwest 
Pennsylvania with new business, new technology and 
innovation. 

The challenge now – as demand for rail service sharply 
rises in the U.S. and foreign markets – is to stay on track by 
staying ahead. 

“It all begins with a commitment to technology,” says 
Dineen. “We are investing heavily in products that are 
specialized for specific international markets. Locomotives 
for China and India are different from North American 
locomotives. We are also investing heavily in our processes 
and capabilities in our plants. All of this requires a team 
who embraces change and looks for ways to be more 
competitive.”

With sales in excess of $4.5 billion and 10,000 employees 
worldwide, GE - Transportation has demonstrated 

its competitiveness by what Dineen simply states as, 
“products that perform.” In addition to its freight and 
passenger locomotives, GE provides railway signaling and 
communications systems, information technology solutions, 
marine engines, motorized drive systems for mining trucks 
and drills, as well as replacement parts. 

“One thing that is true about all of our customers and 
applications is that they demand performance and 
reliability,” notes Dineen. “Locomotives, tugboats and 
mining trucks are critical assets for our customers. We need 
to continue to engineer and manufacturer and deliver the 
highest performing products in the world. Our customers 
are sophisticated companies that consider life cycle costs 
for the products that they buy. The minute our products 
lose their competitive edge, we have lost ours.”

GE - Transportation, a business unit of the $173 billion 
General Electric Company, is thriving in the global 
marketplace. International business has risen dramatically, 
edging closer to 50 percent in 2008. This year alone, GE 
- Transportation rail division expects to sell about 900 
locomotives worldwide in countries like China, Brazil and 
even Kazakhstan. 

According to Dineen, GE spends a great deal of time in 
these markets and has local teams and operations that 
work with these customers daily. 

“We have a deep understanding of their operations and 
we develop products that work well for them,” he says. 
“An important thing is flexibility.  We need to come up 

Bringing the World to Erie

GE - Transportation President and CEO John Dineen drives the new 
Evolution Hybrid at the company’s headquarters in Erie, Pennsylvania. 
The new freight hybrid locomotive is an example of GE’s continuing 
commitment to innovation and technology.

14 www.manp.org
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with business models that work for us and the countries 
we work in. In many cases (like in Kazakhstan) we do some 
of the manufacturing and support in country and some of 
it here in Erie. You can find situations where everyone can 
win if you look for them.”

Lean and Green  
GE - Transportation’s global growth is a credit to its product 
performance, as well as the quality process improvements 
that have been adopted corporate-wide. 

One example, according to the company, is how GE 
is transitioning its manufacturing processes from an 
uncompetitive piece-work system to Lean manufacturing. 
The ongoing improvement is to eliminate waste – waste of 
time, parts and material.  

“We took a page from the Toyota Playbook to develop our 
own Lean Manufacturing System,” notes Dineen. “Over the 
past decades, we have seen a remarkable transformation 
of our organization and significant acceleration of our 
business. We used to build 30 locomotives a year a long 
time ago. Today we manufacture approximately 900 a 
year.”  

According to the company, in 1992, it took 92 days to 
build a locomotive; now that cycle is down to 20. GE 
- Transportation also used to build in “one piece flow” 
whereby all labor and all parts would be brought to one 
location to build the locomotive – that also meant a lot 
of movement of people and parts. Now, locomotives flow 
down a manufacturing line, similar to the flow in which 
cars are manufactured.

Not only has Lean enhanced the company’s bottom line 
by increasing efficiencies and eliminating unnecessary 

costs, it has also given GE growth opportunities. Unlike 
many manufacturers that claim to innovate, the company is 
actually defining innovation.

“It starts with asking the engineering teams to do something 
that nobody has done before like ‘lower emissions and 
improve fuel performance and reliability at the same time’ 
or ‘develop a hybrid locomotive,’ ” says Dineen. “We then 
experiment with technologies, testing prototype after 
prototype, often working with our customers to perfect 
them. More often than not we end up with an innovative, 
winning product.”

The most recent success story is the rollout of the new 
Evolution Series locomotive – a seven-year project that 
essentially reinvented what a locomotive could be, from 
the ground up.

The “Evo” represents a $400 million investment by GE - 
Transportation and is the most technologically advanced, 
fuel-efficient and environmentally compatible diesel 
locomotive yet. Its 12-cylinder engine produces the same 
horsepower as its 16-cylinder predecessor, and it delivers 
a 5-percent increase in fuel efficiency and a 40-percent 
reduction in emissions, meeting the stringent Tier I and II 
emissions standards set by the Environmental Protection 
Agency.

“Today, the Evo is our bestselling product, demonstrating 
that leading environmental technologies drive business 
growth and opportunities,” adds Dineen. “It has shown us 
that Green is green.”

Where the Evolution Series represents significant 
technological breakthroughs and an important step 
toward green technologies of the future, it is the Evolution 

At GE - Transportation’s Erie facility, approximately 900 locomotives are built each year. The com-
pany has utilized Lean manufacturing techniques to streamline work flow and eliminate waste.
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Hybrid that is gaining ground as “truly at the cutting edge 
of locomotive transportation.” This new freight hybrid 
locomotive captures the energy dissipated during the 
braking of a 207-ton locomotive and stores it in a series of 
sophisticated batteries, essentially recycling thermal energy 
as stored power. The company currently is in the midst of a 
multimillion-dollar program to deliver the right battery for 
this demanding application.

These are just a few of the many energy efficient and 
environmentally advantageous products that GE has 
introduced as part of its Ecomagination campaign. 

“Ecomagination is a companywide commitment to 
developing technology designed to help customers satisfy 
environmental challenges, to maximize performance and 
reduce cost,” states Dineen. In fact, “the Evo was one of the 
first Ecomagination-certified products in GE’s portfolio.”

Looking Ahead
GE - Transportation – the largest employer in Erie County, 
with about 5,000 employees working at its 350-acre 
complex, and almost 900 who work at the transportation 
division in Grove City – has predicated its business on having 
the best technology. But that, notes Dineen, requires having 
the best engineers in the world.  

“If we want to be competitive for the next 100 years 
we need to develop the next generation of world-class 
engineers. Our kids in Erie don’t compete with the kids 
from Pittsburgh, Buffalo and Detroit any longer.  They have 
to measure up to the brightest kids in Bangalore, Beijing 
and Sao Paulo,” he says. “Therefore, we need to invest in 
math and science education in our communities to lay the 
foundation for technology leadership and future excellence 
in manufacturing.  

General Electric is doing its part through the GE Foundation, 
the philanthropic organization that works to strengthen 
educational access, equity, and quality for disadvantaged 
youth globally. The organization supports GE employee 
and retiree giving and involvement in GE communities 
around the world.

Overall, the GE Foundation has provided $100 million in 
grants to five school districts in the United States alone, 
including $15 million to the Erie School District, to advance 
achievement in math and science and to increase the number 
of students going on to college. GE also dedicates full-time 
GE employees as grant administrators to stay engaged; 
GE volunteers invest their time and skill sets to make a 
difference. Recently, GE - Transportation has resurrected its 
coveted manufacturing apprenticeship program.

Ultimately, these investments will help ensure that GE - 
Transportation remains competitive – as a world leader in 
technology, innovation and productivity – for the next 100 
years. 

Right now, says Dineen, GE - Transportation is on its way 
to become a truly global company, but is not there yet. The 
vision is to be in every market, and branch out to adjacent 
markets beyond locomotive. This means leveraging core 
technologies from the locomotive market and apply them 
in the mining, marine, stationary power, oil and gas, and 
wind industries.  

“In light of the dynamic growth in emerging markets, 
infrastructure industries, including transportation, will 
likely increase in value,” says Dineen. “We simply need to 
effectively capitalize on the opportunities presented. Simply 
put, we have some great opportunities, but they do not 
come easily. We need to earn them every day.”

It’s the imagination at work at GE - Transportation.

The 12-cylinder diesel engine in the Evolution Series 
locomotive produces the same 4,400 horsepower as its 

16-cylinder predecessor while using less fuel.

To increase efficiency, locomotives built at GE - Transportation in Erie now flow down a 
manufacturing line versus the “one piece flow” methodology used years ago.
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How to Reap the Most from Professional Advisers 
Fail to Plan, Plan on Failing
Following a recent four-hour planning session, a closely 
held business client reminded my fellow colleagues and I 
of the old axiom – “Fail to plan, plan on failing.” Given the 
competitive nature of business, the high cost of startup 
capital, the confounding array of tax laws and the ever-
changing financial markets, the difference between failure 
and success often lies with closely held business owners who 
invest in upfront planning with their professional advisers.
While advisers traditionally are technicians, their most 
important job can be to just listen to and support clients 
with common sense advice that promotes a trusted 
advocate relationship. In a sense, they serve as a personal 
business coach, psychiatrist and confidant.
This is true whether companies are in the startup, 
operational or succession stages. Larger corporations 
usually have in-house specialists whose job is to plan – for 
such activity as operational and financial matters, capital 
transactions for mergers, acquisitions, capital expansions,  
tax and compliance law matters and budgeting/forecasts.  
The plain truth is that smaller businesses should develop 
strategic plans with outside help. Too often owners say  
they are too small and cannot afford the luxury. In our 
experience, using another maxim, this is penny wise and 
pound foolish. Successful businesses find a way to surround 
themselves with a team of advisers who complement in-
house talent and build your vision for the future.
Generally, closely held business advisers include a certified 
public accountant, lawyer, insurance agent, financial planner 
and/or banker. CPAs typically are in a position to understand 
the total operational picture of an enterprise and can take 
the lead in orchestrating the team.  
Here are some examples:
Startup companies need to plan for business plan 
development, entity selection, tax compliance issues 
(federal, state and local), and accounting system design and 
implementation. Additional discussions over entity selection, 
operational agreements and ownership contracts can be 
raised separately with legal counsel, while financial plans 
can be developed by insurance and banking professionals.  
A common mistake for startups is to skip steps in the 

Ryan S. Brosius is a certified public accountant and closely held business adviser with Malin, 
Bergquist & Company, LLP, Erie’s largest independent accounting firm. 

process or avoid engaging professionals under the guise of 
thriftiness. This typically results in poor decisions and can 
require spending additional dollars later to unwind messy 
entanglements. 
Growing and/or mature companies should consider 
strategic plans to preserve stability of market share or 
growth; improve financial condition; develop acquisition 
or merger plans or, in some cases, prepare exit strategies. 
Businesses need to use their CPA’s experience and 
knowledge because of the accountant’s knowledge of 
the company’s industry, profitability, tax aspects and the 
owners’ personal circumstances. This also can include value-
added services in estate and trust planning, succession 
planning, business plan development services and 
valuations. Yearly tax and financial business planning is a 
must because complex tax laws governing doing business 
in other states or countries mandate proper planning. The 
actual tax return preparation, for example, is just the logical 
conclusion of a successful tax plan. There should be no 
surprises come April 15!
Real world examples have included planning on the 
structure of the sale of a beverage company franchise 
through a “like-kind exchange,” effectively deferring more 
than $250,000 in taxes. A manufacturer used planning 
to restructure bank debt, saving thousands of dollars in 
working capital over the next decade. As well, a building 
supply wholesaler relied on planning to successfully 
structure the “split off” of several operating divisions to help 
the owners resolve both business and succession issues.
The expense to utilize professional experts should be viewed 
as an investment opportunity for increasing future profits 
and saving money by cutting operational costs or taxes. No 
business is too small to plan, and the peace of mind that 
results is beyond value.    
Charles A. Deluzio, a partner in charge of Malin Bergquist’s 
Greensburg, Pennsylvania office who heads the firm’s closely 
held business advisers niche, also contributed to this article.
For more information, contact Ryan S. Brosius at Malin, 
Bergquist & Company, LLP, at 814/454-4009 or rbrosius@
malinbergquist.com.
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Your job is taking care of others.

James K. McNamara

2222 W. Grandview Blvd. Erie, PA 16506  |  814/833-2222 Phone  |  814/833-6753 Fax  |  www.quinnfirm.com

It’s our job to return the favor.
As a healthcare provider, you experience significant legal developments every week 
within an ever-changing healthcare regulatory environment. And no matter the size 
of your patient population, these rapidly changing regulations require strict and often 
immediate compliance. 

That’s where we come in.

Our Healthcare Practice Group offers you extensive litigation and administrative 
compliance expertise—providing proven solutions to the unique challenges, liabilities 
and risks you face each and every day.

To learn more about our Healthcare Provider services, contact us today.

John J. Shimek, IIIJohn M. Quinn, Jr. Scott L. WallenJoel M. Snavely Arthur D. Martinucci

Ad_HealthcareMonth.indd   1 3/10/08   4:30:09 PM
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behrend.psu.edu/cde     814-898-6103
bdcetraining@psu.edu

Customized Training
Leadership 
Human Resources and General Management 
Process and Quality Management 
Team Building
Sales, Marketing, and Customer Service
Computer and Information Technology 
Plastics Training Academy

Training tailored to your needs can be held at your site or 
on campus, as single workshops or periodic sessions, days, 
evenings, or weekends. Taught by Penn State Behrend faculty and 
professionals experienced in their fields, our programs feature 
practical application of theories and techniques—aimed at making 
a difference in your workplace.

U.Ed.OUT 08-1044alm/dm/sss

Penn State Behrend in your organization—It Shows.

In business, change is the only constant. Penn State 
Behrend’s training programs can help you meet the 
challenges change presents—with programs designed to 
update skills, advance performance, and improve processes.
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King Conversion: Web Sites that Sell
If you want to generate leads, convert leads into 
sales, and increase revenue through your Web site, 
this is your opportunity to learn from an expert in 
persuasion architecture. 

Nearly every business needs to be using a framework 
for developing the online channel to pro� tably � nd new 
markets, generate leads, convert and retain customers. 
The eMarketing Learning Center @ eBizITPA brings you 
King Conversion: Web Sites that Sell, featuring Holly 
Buchanan. This will be an action-packed and idea-� lled 
program for B2B and B2C marketers.

Featured Speaker 
Holly Buchanan is a Senior Persuasion Architect at 
Future Now Inc., a New York-based digital marketing 
optimization company that is behind the New York Times, 

Wall Street Journal and USA Today best-
sellers: Waiting for Your Cat to Bark?: 
Persuading Customers When They 
Ignore Marketing and Call to Action: 
Secret Formulas to Improve Online 
Results. Holly works with small, 
medium and large companies to 
improve their Web sites, focusing on 
creating better customer experiences 
and higher conversion.

With almost 20 years of marketing experience, Holly 
has worked with hundreds of clients in all advertising 
mediums including global brands like Volvo International, 
GE Healthcare, HP, and 1-800-Flowers. She has worked 
with advertising agencies and clients all over the country 
creating radio, TV, print, direct marketing, and online 
marketing campaigns. 

What You’ll Learn
By attending the conference you will gain insights 
from a conversion expert in online marketing and 
persuasion architecture, including the information 
you need to achieve dramatic results from your 
online efforts. You’ll also � nd creative ways and 
new approaches to make your Web site an important 
part of your marketing strategy. You will learn:

How to develop an online persuasive strategy
How to create calls to action to move towards a close
How to convert online leads to sales
How to accurately evaluate performance
And more

Who Should Attend
Professionals who want to generate additional revenue 
through their organization’s Web site, including:

Executives
Business owners
Sales, marketing, and communications professionals
E-marketing specialists
SEM/SEO professionals
Web specialists
Media planners/buyers 
Copywriters
Direct marketers 
Agency professionals 
E-commerce managers 
Public sector organizations
Academics
Economic development professionals 

For more information or to register for this conference, 
visit www.ebizitpa.org/kingconversion, or call 
eBizITPA at (814) 898-6500.

•
•
•
•
•

•
•
•
•
•
•
•
•
•
•
•
•
•
•

Thursday, April 17, 2008
8:45 a.m. - 3:30 p.m. 

(Registration, Exhibitor Booths and Networking Begin at 8:15)
Bayfront Convention Center, Erie, Pa.

King Conversion:
Web Sites that Sell

the eMarketing Learning Center @ eBizITPA presents

Learn How to Convert Your Web Traf� c to Sales
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Thomas A. Pendleton is a partner at the law firm of MacDonald Illig Jones & Britton, LLP.  
A graduate in Economics and German from Allegheny College and a graduate of the 
Vanderbilt University School of Law, he practices in the area of business transactions and 
related litigation.

Legal Brief

What Businesses Need to Know About 
Pennsylvania’s New Right-to-Know Law
Businesses work hard to keep their most important information 
secret. This desire to keep information secret can come into 
conflict with the need to submit information to Pennsylvania’s 
governmental agencies (“agencies”), either in the form of 
required reports, grant applications or contracts. This article 
discusses what information can be obtained through a public 
records request and what steps a business must take to keep 
important information confidential.

Under the new Right-to-Know Law (“Law”), a “record” is 
information that documents a transaction or an activity of an 
agency and is created, received or retained pursuant to law or in 
connection with the activity of the agency. The term includes a 
document, paper, letter, map, book, tape, photograph, film or 
sound recording, information stored or maintained electronically 
and a data-processed or image-processed document.

A “public record” is a record of a Commonwealth or local agency 
that is not exempt under the Law; is not exempt from being 
disclosed under any other federal or state law or regulation (such 
as laws which protect medical records), judicial order or decree; 
or is not protected by a privilege. Section 708 of the Law protects 
trade secrets and confidential information.

The Law defines a trade secret as information, including a 
formula, drawing, pattern, compilation including a customer 
list, program, device, method, technique or process if: 1) the 
information has independent economic value because it is not 
generally known to others; and 2) the trade secret owner takes 
reasonable steps to maintain the secrecy of the information.

Likewise, confidential proprietary information is defined as 
commercial or financial information received by an agency 
1) which is privileged or confidential; and 2) the disclosure of 
which would cause substantial harm to the competitive position 
of the person that submitted the information.

If an agency receives a request for information that includes  
a request for trade secrets and confidential information, 
the agency is required to notify a business of the request 
if the business provided the record and included a signed 
statement that the record contains a trade secret or confidential 
information. The agency is required to provide this notice within 
five business days of receipt of the request for the record. A 
business then has five business days from receipt of the notice 
to provide input on the release of the record. The agency must 
then decide whether to release the information, redact the trade 
secrets or deny the request.
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If a business must submit trade secret information to an agency, 
there are several things that the business can do to protect 
this information. First, if the information is submitted as part 
of a contract or a contract proposal, the business can request 
that the agency agree to keep the information secret as part of 
the contract. Furthermore, the business can request that the 
agency notify the business if the agency receives a request for 
information that includes the trade secret.

Finally, the business should place all of the trade secret 
information in a separate envelope when the contract, proposal 
or report is submitted to the agency. This envelope should be 
sealed and marked on the outside in bold letters: “Trade Secret 
Information. Do not disclose as part of a public records 
request. Contact [insert company name and telephone 
number] with questions.”

Attached to the outside of the envelope should be a statement 
from the business, signed by an officer or manager, that the 
material contains trade secrets or confidential information. A 
copy of the statement should be placed inside the envelope in 
case the statement on the outside gets lost or damaged.

It is very important to place confidential information in a 
separate envelope and to clearly label the contents. Lawyers 
who frequently review public records say that they often see 
documents that are labeled confidential but clearly are not being 
treated as confidential by the agency.  

Worth Noting

• Most provisions of the new Right-to-Know Law take effect 
January 1, 2009.

• The Law expands the definition of a “public record” that 
can be obtained from a government agency.

• Because more information is considered “public,” 
businesses must be sure to label information as “trade 
secrets” or “confidential” if such information must be 
submitted to an agency.

• Each agency will have its own policy for handling public 
records requests.  It would be prudent to obtain a copy  
of this policy so you know how public records requests  
will be handled. 

For more information, contact Thomas Pendleton at MacDonald 
Illig Jones & Britton, LLP at 814/870-7756 or tpendleton@mijb.
com.
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Steve Scully, C-SPAN’s senior executive producer and political editor in Washington and host of 
“Washington Journal,” has been covering political campaigns and elections since his days as a 
reporter in Erie, Pennsylvania. Scully recently returned to his hometown for several local speaking 
engagements, at Gannon University and before the Rotary, and sat down with the Business 
Magazine to share his insights on campaign 2008. He will be speaking at the Manufacturers’ 
Association on Friday, June 6, as part of a special speaker series on the presidential election. 

How did your career begin with C-SPAN?   
I’ve always loved politics. I was involved in the 1976 Carter 
campaign … from that I worked in a couple of local races here 
in the late ‘70s and went on to college in Washington, and I’ve 
always viewed politics as a great spectator sport, much the 
way people watch boxing, golf or baseball. I’m interested in 
the political arena so obviously it was a natural choice to go  
to Washington.

I worked on Capitol Hill for members of the Senate and was 
debating whether I wanted to be a lawyer or a reporter. I came 
back to Erie and worked at Channel 35 as an intern and thought 
this is exciting — every day is different. I left Erie and went to 
grad school at Northwestern. I came back and landed my first 
job… . I stayed here for a couple of years and then moved to 
Rochester, New York, always in the back of my mind knowing 
that, while I enjoy local news, I really love covering politics 24-7, 
so C-SPAN was the natural choice. 

With 24-hour news cycles and the Internet, political 
coverage is available 24 hours a day, seven days a week. 
How does C-SPAN compete for viewers in this ever-
increasing flow of news information sources?
We don’t compete for advertising dollars. We compete for 
viewers, for people to pay attention to us. We’re the most 
unique network anywhere in the world. We’re privately funded 
through the cable industry. We don’t sell advertising. We don’t 
take ratings, but we want to be relevant. So we do that through 
the Internet; we have 12 Web sites. We do it through “Capital 
News,” which allows us to put news and information across the 
bottom of the screen, so that if you’re watching a hearing you 
can also see what else is happening in the world. We do that 
through our radio station, which is nationwide on XM in the 
Washington area. We look for ways that we can offer something 
that you’re not going to get somewhere else. We’re not CNN. We 
don’t pretend to be a news organization. We’re a public affairs 
network that covers politics, public affairs issues, history, books 
and so we are alternative. 

The media provides information on candidates that will 
help voters make informed choices. What role does C-
SPAN play in contrast to traditional news outlets?  
The key thing to keep in mind is that we are an alternative, we’re 
not going to give you 30-second sound bites; we’re going to 
give you the whole thing. We do produce programming around 
events; we do the “Washington Journal” in the morning so it’s 
a three-hour kind of lively exchange of the issues. We can filter 
out or distill the essence of a debate or speech and show that to 

the audience and direct them to the Web site if they want to 
watch the whole thing. So there are ways we can do it without 
straying from our core mission.

Do you think the energy and excitement of the early 
primaries will keep voters, especially younger voters, 
engaged through the general election and beyond? 
I hope so. Whether you’re a Republican or a Democrat, I think 
that any time you can get young people or old people, all 
segments of society really engaged in the process, I think it’s 
better for democracy. I think it’s better for our country. I think 
it’s better for the process… . If you have a campaign that 
people can still get excited about, I think that what that means 
is whoever is elected in November, those same voters who are 
out campaigning or canvassing or contributing are going to 
say, ‘OK, it’s time to carry out your promises.’ 

In your opinion, will Pennsylvania play a vital role in  
the 2008 presidential election?
I think Pennsylvania is going to be one of the deciding states 
in this election; there is no question about it. You can look at 
about a dozen states that are swing states that will determine 
who the next president is going to be. Ohio, Pa., Missouri, 
Wisconsin, Tennessee, certainly Florida … these are all states 
that have a mix of rich and poor, young and old, Democrats 
and Republicans and they are the swing states. 

Aside from the obvious historical implications, 
how critical a role does race and gender play in this 
campaign?       
I actually don’t think it’s playing a huge role and I think that’s 
good. I think that the voters are looking at Barack Obama 
as a senator, someone who has ideas, and not as an African 
American. I think they’re looking at Hillary Clinton as someone 
who’s been in the Senate, someone who has experience and 
not as a woman. Having said that, sure, the fact that you have 
a woman and an African American competing in this race is 
going to excite certain sectors of the electorate, but I’d like to 
think that we are far beyond any stereotypes of race or gender 
and I think that actually is how far we’ve come. 

Will policy drive this campaign outcome or will policy 
play a back seat role?
... I’d say the economy, change and the war in Iraq in that order 
are the three issues that will drive this election with the fourth 
being anything unexpected happening between now and 
November.  
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Manufacturers’ Association contact: John Onorato

Protect Your Future by Planning AheadAttorney John 
Onorato is the vice 
president/general 
counsel at the 
Manufacturers’ 
Association. He 
assists member 
companies with their 
legal needs and HR 
questions.

 The law has a lot to say about personal 
decision-making. For example, people have 
the legal right to make their own health-
care decisions. However, poor health can 
jeopardize people’s ability to defend their 
legal rights.
Safeguarding these rights requires advance 
thinking and planning. 
For health-related personal matters, the 
key planning tool is a health-care advance 
directive, which includes both a living will 
and a durable power of attorney for health 
care. For financial and other property 
matters, the key legal planning tools are 
a durable power of attorney, a revocable 

trust (or living trust), and a will.
Together, these legal tools help direct 
family, friends, health-care practitioners, 
and the legal system so that decisions 
affecting health care, personal affairs, and 
property management and distribution 
are made in accordance with a person’s 
wishes.
The legal system in the United States 
operates on federal, state and local levels. 
State law and especially federal law dictate 
how property is taxed when it is given 
away, either while the owner is alive or 
after death.
Federal law controls Medicare, a program 
that provides health-care coverage for 
most people aged 65 and older. State laws 
determine how people can direct their own 
care if they become incapacitated.
Under broad federal guidelines, state laws 
also determine who is qualified for benefits 
under Medicaid, a program that provides 
health-care coverage for some of the poor 

HR Advantage
Manufacturers’ Association’s

Your Human Resource Team

and disabled.
In addition, state laws control property 
distribution if a person dies with no will or 
trust. Because state laws differ significantly, 
it is important to seek an attorney’s advice 
concerning property matters.
Regarding health-care matters, people 
can take many steps on their own and 
can enlist the help of their doctor, nurse, 
or social worker. A living will or a durable 
power of attorney for health care can be 
prepared without an attorney. However, 
an attorney may be helpful, especially if 
a person’s wishes are complex or family 
members are not likely to be in agree-
ment.   
For more information, be sure to contact  
your attorney.

Health & Safety



Auditing &
Accounting

= A Plus Performances
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E r i e H e a d q u a r t e r s
1001 State Street, Suite 1300

Erie, Pennsylvania 16501

8 1 4 - 4 5 4 - 1 9 9 7 www.skmco.com

C l i e n t e l e :
manufacturing
construction
retail
service organizations
wholesalers

S p e c i a l t y S e r v i c e s :
auditing & accounting
tax consulting & compliance
business valuation & litigation support
client accounting
estate planning & administration
business consulting

J a m e s t o w n O � c e s
500 Pine Street, Suite 14
Jamestown, NY 14701

7 1 6 - 4 8 3 - 0 0 7 1

At the firm of  Schaffner, Knight, Minnaugh & Company, 
P.C., we believe that providing accounting and auditing 
services is more than just an annual event. Rather, our 
specialists proactively remain in contact with you through-
out the year. By communicating regularly, we work closely 
with you to significantly improve the efficiency and quality 
of  the services provided while providing guidance in 
improving internal controls, financial reporting systems 
and administrative efficiency.

With our audit and accounting team of  profes-
sionals you not only receive an approach 
designed to meet professional standards, but one 
that is tailored to your business needs. Because 
our senior service professionals and principals 
are resident in our local offices, you experience 
no delays in obtaining conclusions to complex 
business issues.

Meeting your timetable is our top priority at 
Schaffner, Knight, Minnaugh & Company, P.C., 
where the stage is set for A Plus Performances.

A u d i t i n g  &  
A c c o u n t i n g  T e a m :

Charles G. Knight, CPA/CVA
Peter M. Eaglen, CPA
Janel M. Bonsell, CPA, CFE 
Timothy R. Fox, CPA, CISA
Michael J. Tellers, CPA
Russell Chelton
Christopher J. Hynes
Sarah M. Hinsdale
Erica L. Kensinger
Andrew R. Nelson
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Saint Vincent neurosurgeon Daniel Muccio, MD, FACS, specializes in cranial and spinal 
surgery and Gamma Knife radiosurgery. He earned his medical degree at Temple University 
Medical School and completed a general surgery internship and neurological surgery 
residency at the Medical College of Pennsylvania. 

Living Well

Treatment Options Reduce the Strain of Back Pain 
Each year, more than 65 million Americans experience back 
pain. It is the most common cause of job-related disability and a 
leading cause of missed work, second only to the common cold. 
According to various sources, as many as 100 million working 
days are lost each year due to back pain in the United States.

There are many steps to take for treating back pain prior to 
considering surgery. For most patients, over-the-counter pain 
medication, a short period of rest, followed by the gradual 
resumption of normal activity is all it takes. For more refractory 
cases, physical therapy or chiropractic care may prove beneficial. 
Sometimes injections can lead to significant improvement.

Most physicians consider surgery as a last resort for patients 
suffering from back pain. However, in situations where the 
pain cannot be eliminated with conservative care, surgery can 
sometimes lead to improvement. The most common condition 
treated by surgery is a herniated disc or bone spur pinching a 
nerve. These patients present with pain radiating down an arm 
or leg. Spinal fractures also sometimes require surgery. Spinal 
tumors and spinal infections, while rare, at times require urgent 
surgery. The development of paralysis or loss of bowel and 
bladder control due to nerve or spinal cord compression, from 
any cause, can be an indication for surgery as well. The type 
of surgery a patient needs depends on his or her underlying 
condition. The following procedures offer solutions to correcting 
several different conditions. 

Kyphoplasty 
Kyphoplasty is a minimally invasive surgical procedure used to 
relieve pain from spinal compression fractures resulting from 
osteoperosis. Osteoperosis is a disease that causes a lack of bone 
strength or density and leads to an increased risk of fracture. 

Patients undergoing kyphoplasty are admitted to the hospital 
and given general anesthesia. A needle is placed directly into the 
vertebrae through small incisions. This needle is used to blow up 
a balloon inside the bone, and a cementlike material is injected 
into the space created by the balloon. Typically, patients are sore 
after the procedure, but their fracture pain is gone. 

Laminectomy
A laminectomy is the most common surgery for people with a 
herniated disc or spinal stenosis, a condition in which the spinal 
canal narrows and compresses the spinal cord and nerves. During 
this procedure, part of the bone that covers the spinal cord is 
removed to relieve the pressure on the nerve. This treatment 
decreases pain and allows for more normal movement.  
Patients often feel immediate results in the recovery room. 
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X-STOP®

A new device used in the treatment of spinal stenosis is the X-
STOP®, a titanium metal implant designed to fit between two 
bones in a patient’s back. It is implanted through a small incision 
to force the bones apart and create more space and freedom 
for the nerves in the back. The X-STOP® implant allows patients 
to stand up straight without the spinal nerves being pinched 
and causing pain. This procedure requires no removal of bone, 
allowing for a quicker recovery than the traditional laminectomy. 

PRESTIGE®

The PRESTIGE® Cervical Disc offers new hope to people suffering 
from chronic and severe neck, shoulder and/or arm pain 
resulting from cervical degenerative disc disease (DDD). Through 
a new surgical technique called cervical disc arthroplasty, the 
PRESTIGE® artificial disc is inserted into the disc space and 
attached to the vertebrae on either side, replacing a diseased 
or damaged disc. Eligible patients for this procedure experience 
pain relief and a chance to maintain motion in their necks 
following surgery. 

The PRESTIGE® Cervical Disc is the first artificial disc approved 
for the cervical spine by the U.S. Food and Drug Administration. 
Currently, spinal fusion is the standard of care for patients 
suffering from DDD. Fusion is a successful treatment, but 
restricts motion. The PRESTIGE® Cervical Disc allows for the 
preservation of motion and is an effective and safe treatment  
for many patients.   

How to Prevent Back Pain and Injuries
• Use proper lifting techniques: lift with your legs, not your 

back; keep the weight close to your body. A good rule of 
thumb is that if you can’t move something with your foot, 
you probably shouldn’t be lifting it.

• Strengthen your back muscles with core muscle exercises  
to support and protect your spine.

• Pay attention to good posture – don’t slouch.

• Adjust your work space if you sit at a desk – make sure  
your chair and monitor are positioned properly.

• Reduce stress. It makes your muscles tense and more  
prone to injury. 

If you think you or someone you know may be a candidate 
for one of the above procedures, contact Saint Vincent 
Neurosurgery at 814/452-7809 or visit www.saintvincenthealth.
com/neurosciences for more information.  



�8 www.manp.org

Manufacturers’ Association contact: Karen Torres

Benson has been with the firm for 13 years 
serving as a manager. She specializes in 
pension and welfare benefit plans, personal 
financial planning, small business and 
individual tax planning, and estate and 
succession planning.    

 Sunburst Hires New VP 
of Sales, Marketing 
Kevin McDonough 
has officially assumed 
the position of vice 
president of sales and 
marketing at Erie-based 
Sunburst Electronics, a 
contract manufacturer 
of electronic controls.

McDonough’s most recent posts include 
business development manager for a Tier 
I global contract manufacturer, Solectron 
Corporation (Milpitas, California), and vice 
president of business development/interim 
vice president of Operations for ACT 
Electronics, Inc. (San Jose, California).   

BuzzPeople Buzz
2007 as operations manager. He has a 
bachelor’s degree in business management 
from Gannon University and 30 years of 
experience in manufacturing, 

Learn joined Signal Technologies Inc. in 
2001 and has held a variety of positions, 
most recently serving as business manager. 

Glass joined Signal Technologies Inc. in 
2000 as the engineering manager. He has 
a bachelor’s degree in plastics engineering 
from Penn State Behrend.  

 McGill, Power, Bell 
Names New Partner 
Karen L. Benson, 
CPA, PFS, has been 
named a partner at 
the certified public 
accounting firm of 
McGill, Power, Bell & 
Associates, LLP, which 
has offices in Erie and 
Meadville.

 Signal Technologies Inc.
Announces Promotions 
As part of a recent 
reorganization at Signal 
Technologies Inc., a 
manufacturer of LED 
signs, LED displays, 
custom LED signs, neon 
signs and directional 
signal lights, Tim Lewis 
has been promoted 
to president of Signal-
Technologies Inc; 
Marty Learn has been 
promoted to president 
of Transportation 
Technologies Inc.; 
and Phil Glass has 
been promoted to 
operations manager 
for Transportation 
Technologies Inc.  

Lewis joined Signal-
Technologies Inc. in 

Phone: (814) 833-5433  .  Fax: (814) 838-6172 
Web site: www.LSinsure.com

LOESEL-SCHAAF
INSURANCE AGENCY, INC.

Health Care    Workers’ Compensation    Property    Dental     
Life    Home    Auto    Disability    Liability    Long-Term Care

Change is inevitable. And since few of us can predict what the future may hold, 
leaving anything to chance just isn’t an option. Not today.

That’s why it is so important to work with a firm who knows how to protect 
you, your business, your people and your assets against “the unpredictable.”

At Loesel-Schaaf Insurance, we make an extraordinary effort to understand 
your unique goals and objectives. We analyze where your risks are now 
and where they may be in the future. And because we’re one of the region’s 
largest business insurance providers, we’re able to offer the industry’s most 
comprehensive coverage plans — providing solid support at affordable rates.

So if you’re not one to throw caution to the wind, talk to us.

"We make a difference."

How much are you
willing to risk?
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Quality Machining, Fabrication, and Assembly Since 1967
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